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59% of New Zealand Car Owners
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SOCIAL MEDIA USE AND
ENGAGEMENT
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WHAT ARE THEY DOING ON
FACEBOOK?

X
FCBHI' /(1) Source:Global Web Index, September 2017. Time period: last 3 months



WHAT ARE THEY DOING ON
YOUTUBE?
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BUT ABOVE ALL THEY ARE
LOOKING FOR VALUE
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Participatory

Adapted from Global Web Index, NZ, Wave 3 Q2 2017
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THINK MOBILE
FIRST

. - 6% 94%
Our audience are viewing our
content primarily on mobile.

Total People Who Viewed By Section By Age and Gender By Counry By Cay By Device

With the majority of users ———
preferring to look at a mobile
screen in portrait we should

]

look to create more portrait first
content.

Pecpie on Computers
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PAID MEDIA IS CRUCIAL

Organic pOStS 'll:'::itu:::::‘ people your posts were served to.
achieved only 8% of

the reach achieved
through paid media

And organic reach is
in decline: 2-6%
reach this year
versus 2-10%
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DELIVERING SOCIAL ACROSS THE CDJ
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AWARENESS INITIAL CONTACT

Building awareness Brochure download
and desirability and short listing
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RESE

Understanding *

CONSIDERATION
Test Drive

WARRANTY
& USAGE
Encouraging usage D)
of the car, loyalty PURCHASE
and aftersales Purchasing
the Vehicle

OWNERSHIP
Taking ownership
of the vehicle
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r@ G n Emotive video, gifs,
cinemagraphs, ) Carousel and lead gen m n 2(3;

m & stories, & imagery etc k\ ads, promoted pins,
ariving desire Gl A o o B)(E) ©

and desirability and short listing messenger bot
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of the vehicle
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USING THE CHANNELS EFFECTIVELY
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Facebook — Primary channel for creating desire and leads. Multiple in platform advertising
opportunities. Can automate retargeting + leverage 15! party data

YouTube - 2"¢ largest search engine. Opportunity to target individuals who have a propensity to
purchase through True-view and Bumper Pre-rolls

Instagram — Visual platiorm for inspiration and passions. Like Facebook is used for creating desire
and, to a lesser extent, leads. Multiple advertising opportunities

LinkedIn — Professional platform but successful for automotive launches especially for
commercial vehicle. Multiple advertising opportunities

Pinterest — Female orientated platform for passions and projects. Used for storing and sharing
information. Limited advertising opportunities

—Younger audience platform. Opportunity to inspire and excite this audience. Paid for
opportunities through Snap Ads, Filters and Lenses. And through Snapchat discover.

FB Messenger — The number 1 messaging app in NZ. Opportunity to do in app advertising, drive
engagement to your messenger and include ads in conversations
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DRIVING AWARENESS
LOYALTY AND AFTER SALES
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DRIVING LEADS
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CUSTOMER RESEARCH
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FACEBOOK TARGETING

» Custom lists = Target ads/content to your existing audience database/ web visitors/
app usage

» Look-a-Likes = Target ads/content to individuals who’s online behaviour and interests
mirror your existing audience

* Interests = Target ads/content to individuals with specific interests

* Retargeting = Target ads/content at individuals who have already engaged with your
existing content which allows for Sequential story telling

» Others = Demographic, job title, employers, language, page likes, location history
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COMMUNITY
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VW NZ SOCIAL

Volkswagen ©
OVolkswogenNZ
@ Volkswagen (NZ) "
¢ 3 >
Gearing up for summer and heading a littie off the beaten path. Can you Reviews * Like 5 Follow = Share | Shophow  [EECYYISE
guess whare in NZ the Tiguan is? Photes
Commn * status ™ Pnoto/Video .- Mator Vehicle Campany in
- Aucdand, New Zeaand
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Page
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destinations is for certain. Even to one that could be

31,410,785 peopie ike this
31,408,897 peapw folow this

Volkswagen (NZ)
@ - L John Mark Fitzpatrick and 25
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GILTRAP AUDI SOCIAL

Girrap Audi
am Giltrap Audd 2 new photos.
Only the best | Congrats to our very own Giltrap Audi apprentice - Tonry
Hamelemann who won ‘2017 MTA Apprentice of the year” m
- S . Giltrap Audi
-
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Your chance to own a pre-reg Audi 54 from $108,000. Avant and Sedan
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THE BOTS ARE COMING

BV Watson
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7 KEY TAKEAWAYS

Be visual and keep text to a minimum

Quality trumps quantity

Add value — entertainment, participation and utility
Maintain a consistent Tone of Voice and Look and Feel

Use targeted Paid Media to engage your audience (FCB can advise
on the best approaches)

Use custom lists, retargeting and sequential storytelling to move
your audiences down the customer journey

7. Listen to your audience and act accordingly
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